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OUR DNA 

QUALITY AND INDEPENDANCE 

3 PRIORITIES 
 

CONTENT 

DIGITAL – NEW EXPERIENCES (MOBILE / SOCIAL / VIDEO) – DIVERSIFICATION 

F R O M  A N  I N S T I T U T I O N   

T O  A N  E N T R E P R E N E U R I A L  A D V E N T U R E  

 
R E I N V E N T I N G  |  I N V E S T I N G  |  D E V E L O P I N G  |  D I V E R S I F Y I N G  



PIERRE BERGÉ 

3  M A J O R I T Y  S H A R E H O L D E R S  

XAVIER NIEL 

MATTHIEU PIGASSE 



LEADERSHIP 
Population-wide 

PRINT and DIGITAL 

1 IN 2 FRENCH 
 

 

 

25,3 M READERS AND INTERNET, MOBILE AND TABLET USERS 

12,8 M  
VISITORS 

 

DESKTOP 

10 PREMIUM MEDIA BRANDS 
 

5 M 
VISITORS 

8,1 M  
VISITORS 

  

22 M  
VISITORS 

 

MOBILE TABLET 

ACPM One Global 2016 V1 Indicateur Brand 30J ; ACPM Premium 2014, hors PQR 66, indicateur Brand 30J - Étude Premium sur les Cadres, Dirigeants et Hauts Revenus (revenu annuel net par foyer > 65 k€ / an) 
Médiamétrie NetRatings internet fixe avril 2016 – Médiamétrie mobile février 2016 – Panel tablettes février 2016 ; Réseaux sociaux, cumul mai 2016 

SOCIAL 

A POWERFUL MEDIA GROUP 

2 IN 3 ‘PREMIUM’ 
 
 

5,3 M PREMIUM READERS AND DESKTOP, MOBILE AND TABLET USERS 

EACH MONTH 

EACH MONTH 



F R O M  A N  I N S T I T U T I O N   

T O  A N  E N T R E P R E N E U R I A L  A D V E N T U R E  

 

INNOVATION-DRIVEN 

 

PREMIUM ENVIRONMENT 
 

NEWS STORIES ‘MAKER’ 

 
NEW FRONTIERS 



INNOVATION-DRIVEN 

 
FAST-PACED INNOVATION 
NEW PERIMETER 
RISE OF VIDEO 

LA MATINALE’ THE MORNING « EDITION » OF LE MONDE  
A STRONG DIVERSIFICATION OF LIVE MEDIA 



F A S T - P A C E D  I N N O V A T I O N  

2011 
LE MONDE 
WEEK-END 
SECTION 
4  SUPPLEMENTS 

LE 
HUFFINGTON 
POST 

LE MONDE 
NEWSROOM 
PRÉSIDEN-
TIELLE 

M LE  
MAGAZINE 
DU MONDE 

M APPLI 
IPAD 

LE MONDE.FR 
NEW DESIGN 

TÉLÉRAMA 
NEW DESIGN 

LE 
HUFFINGTON 
POST APPLI 
IPHONE 

LE MONDE.FR 
APPLI SOCIAL 
READER 
FACEBOOK 

LE MONDE 
SUPPLEMENT  
ÉCO&BUSINE
SS 

2012 

COURRIER 
INTER-
NATIONAL 
NEW DESIGN 

LE MONDE.FR 
APPLI 
WINDOWS 8 

LE MONDE 
ACADÉMIE 

LE MONDE 
MONTHLY 
SUPPLEMNT 
MONNAIE  & 
PATRIMOINE 

2013 

LE MONDE 
daily 
supplement 
ECO& 
business 

LE MONDE.FR 
NOUVELLE 
OFFRE 
ABONNÉS 

LE MONDE.FR 
LANCEMENT 
DU 
« JOURNAL 
TACTILE 
ENRICHI » 

COURRIER 
INTER-
NATIONAL 
NOUVELLE 
APPLI 

2014 

LE NOUVEL 
OBS 
 
acquisition 
 

M SUPP 
BEAUTÉ 

LES 
DÉCODEURS 

LE MONDE 
FESTIVAL 

PIXELS 

L’OBS 
 
NEW DESIGN 
 

TÉLÉRAMA 
ENFANTS 

LE MONDE 
AFRIQUE 

LE MONDE 
CLUB DE 
L’ÉCO 

LE MONDE LA 
MATINALE 

TÉLÉRAMA 
GRILLE TV 

TÉLÉRAMA 
PAGES 
AUTREMENT 

TÉLÉRAMA.FR 
RESPONSIVE 

2015 - 2016 

LE MONDE 
WE - IDÉES 

LE MONDE 
WE – 
L’ÉPOQUE 

LE MONDE 
SMART CITIES 

COURRIER  
EXPAT 

LE HUFF PLAY 

M LE MAG.FR 



N E W  P E R I M E T E R  

JUNE   
Labour contract renegociation 

DECEMBER   
Buy out of minority shareholders (Lagardère) in digital 

Buy out of minority shareholders (Publicis) in digital 

JANUARY   
                                             creation via joint venture 

Web (MIA) and print (SEM) fusion 

SEPTEMBER   
Closure of the printing plant 

2011 2012 2014 2015 

DECEMBER  



F A S T - P A C E D  I N N O V A T I O N  

2011 2013 2014 2012 
OFFRE WEEK-END sections 

LE MONDE 
PRESIDENTIAL NEWSROOM 

M, LE MAGAZINE DU 

MONDE 

2015 

M, APP IPAD 

LEMONDE.FR 
REFONTE  

LEMONDE.FR 
APP SOCIAL READER FB 

LE MONDE 
CAHIER ECO & ENTREPRISE  

LE MONDE 
ACADÉMIE 

LEMONDE.FR 

APP WINDOWS 8 

M EMPLOI 

LE MONDE THÉMA : MONNAIE  

LE MONDE 
DAILY SUPPLEMENT BUSINESS 

LEMONDE.FR 
JOURNAL TACTILE ENRICHI 

PAGES STYLE 
NOUVELLE IDENTITÉ 

SYNC : ACTIVITÉ CIBLAGE ET 
DATA 

LEMONDE.FR 
MOBILE ET TABLETTE : 
REFONTE DE L’APPLI 

LE MONDE 70 th anniversary 

LEMONDE.FR 
PIXELS, DÉCODEURS, CAMPUS 

LE MONDE FESTIVAL 

LE MONDE AFRIQUE 

M, LE MAGAZINE DU MONDE   
REFONTE DE L’APP  IPAD 

LA MATINALE 

LEMONDE.FR  
CONTENUS  VIDÉOS ++ 

M, LE MAGAZINE DU MONDE   
redesign 

CLUB DE L’ÉCONOMIE 

SMART CITIES 

2016 

OFFRE WE 
IDÉES 
L’ÉPOQUE 

O21 

DÉCODEURS V2 



D I G I T A L  2 0 1 5 - 2 0 1 6  

2015 Q1 

Q2 

Q3 

Q4 

2016 Q1 

Q2 

F A S T - P A C E D  I N N O V A T I O N  



R I S E  O F  V I D E O  

UNIFIED PLAYER: 40 MILLION VIEWS IN MARCH 2016 

Regular broadcasts  
& hot news. 
 

Video studio: 

8 « One man bands » 
+ Social Managers 
 
17 M views/month 
+100% vs 2015 

Digiteka, mars 2016, moyennes mensuelles T1 2016 et 2015 

Blogging culture 
in the video era. 
 

« Everything but TV »  
 
9 M views/month 

« Social video », an immersive 
and authentic content. 

direct | silent video | vertical/square 

video | 360° & VR | sources diversity 
 
Periscope / Facebook Live 
 
8 M views/month 



T H E  M O R N I N G  «  E D I T I O N  »  O F  L E  M O N D E   

54%  

between 
7 and 11 AM 

00h 1h 
2h 

3h 

4h 

5h 

6h 

7h 

8h 

9h 

10h 
11h 

12h 13h 
14h 

15h 

16h 

17h 

18h 

19h 

20h 

21h 

22h 
23h 

1 visit : 47% 

2 visits : 26% 

3 visits and more : 27% 

VISITS FREQUENCY / DAY 

26 mi l l ion  pagev iew s /  mont h  

10 minu tes  /  v i s i t  

480  000  down loads   

10  000  exc lus i ve  pa id  subsc r ibe r s  

L A  M A T I N A L E  D U  M O N D E ,  T H E  E S S E N T I A L  A T  7  A M  

SWIPE 
SKIP 

SWIPE 
SAVE 



A  S T R O N G  D I V E R S I F I C A T I O N  O F  L I V E  M E D I A  

YOUTH LEADERS ALL FRENCH SPEAKERS 

2015 edition : 

32 500 visitors 

450 stands 

70 conferences +   

Coaching / Workshops 

LE « OFF » 

#FILL THE GAP 

Monthly since 23/10/15  

Speakers : 

Manuel Valls, Daniel Cohen, 

Denis Kessler, Philippe Wahl, 

Jean-Baptiste Rudelle, 

Dominique Cardon, Delphine 

Ernotte-Cunci, 

François Fillon, Jean-Bernard 

Levy, Jean-Marc Jancovici, 

Arnaud Montebourg,  Bertin 
Nahum 

2015 edition  :  

18 150 attendees 

5,7 M visits 

on LeMonde.fr ‘Festival’ section 

LES ÉTATS GÉNÉREUX DE LA CULTURE 

2015 Abidjan edition :  

15 conferences  / 1000 attendees 

ABIDJAN | DAKAR | PARIS QUAI BRANLY 



PREMIUM ENVIRONMENT 

 
EDITORIAL ECOSYSTEMS: 
LIFESTYLE: M LE MAGAZINE, L’ÉPOQUE 
ECONOMY & BUSINESS: ÉCO & ENTREPRISE, LE CLUB DE L’ÉCONOMIE 



Continuously Twice a year 

D E S K T O P  –  M O B I L E  -  T A B L E T  L A  M A T I N A L E  -  A P P    S U P P L E M E N T S   

Daily 

T H E  D A I L Y  N E W S P A P E R  

Weekly 

L E  M A G A Z I N E  –  P R I N T  &  A P P  

L I F E S T Y L E  E C O S Y S T E M  

2 M readers / week 2,3 M readers / day 8,4 M visits / month 

 Sources : ACPM ONE GLOBAL 2016 V1 ; ACPM ONE 2015, AT Internet, janvier 2016 

20 M READERS EACH MONTH 



‘Adressing lifestyle with intellect and distance, miles away from a 
practical information which is usually as fun as a tax form. 
One step aside, because everything is about perspective.’ 
Marie-Pierre Lannelongue, Chief Editor, M le magazine du Monde 



S M A L L  C H A N G E S  A N D  B I G  

E V O L U T I O N S  O F  E V E R Y D A Y ’ S  L I F E   
t o l d  w i t h  a t t i t u d e ,  
t o  u n d e r s t a n d  a n d  e n j o y  o u r  t i m e .   

 

 

 

 

 

RUPTURE  
i n  t h e  e d i t o r i a l  t r e a t m e n t  o f  ‘ L e  M o n d e ’ :  

 

Mood | Themes | Writing styles | Services (trials: fashion, beauty, high-

tech) | Artistic direction 





ECONOMY CHANNEL 
‘DESKTAB’ AND MOBILE 

more incarnation | more perspective | more opinions | more business integration 

SOCIAL 
NETWORKS 

INSERT SECTION SUPPLEMENTS 

Rolling Every month Rolling 
Every day Every week 

T H E  R E F E R E N C E  I N  E C O N O M Y  

MULTICHANNEL STRATEGY: MEDIA AND LIVE MEDIA 



‘ L E  C L U B  D E  L ’ É C O N O M I E ’  
P R O S P E C T I V E  T H E M A T I C S  

Thematics examples: 
Digital transformation challenges. 

Our lifes in the era of Big Data. 

Algorithms’ dreams. 

Public TV in the digital era. 

Energy, Climate, Growth: French perspective. 
 

Speakers/Guest stars: 
Manuel Valls, Daniel Cohen, Denis Kessler, Delphine Ernotte, 

François Fillon, Jean-Marc Jancovici, Arnaud Montebourg, 

Philippe Wahl, Alain Juppé… 

VIP meetings 

monthly since October 2015 
150 attendees in average 

More than 1,300 attendees totally 



 

NEWS STORIES ‘MAKER’ 

 
TALENTS 
INVESTIGATION: ‘PANAMA PAPERS’ 

HOT NEWS: JANUARY AND NOVEMBER 2015 TERRORIST ATTACKS IN PARIS 



T A L E N T S  



 

I N V E S T I G A T I O N :  ‘ P A N A M A  P A P E R S ’  

AMPLIFICATION 

 

      FROM 5/04/2016  

EDITORIAL BOARD’S MEDIA SPEECHES 
(TV, RADIO) 

6 

SAT 2/04/2016 – 11:24 AM 

TEASING 
SOCIAL NETWORKS 

1 

     SUN 3/04/2016 – 6 PM 

PUSH AND HASHTAG #PANAMAPAPERS 
SOCIAL NETWORKS 

2 

SUN 3/04/2016 – 8 PM 

INVESTIGATION ANNOUNCEMENT 
ONLINE ARTICLES 

3 

     MON 4/04/2016 – 6 AM 

SPECIAL SECTION, LIVE, COMPTES RENDUS, 

ARTICLES, VIDEOS, SPECIAL NEWSLETTERS… 

4 

Newsletter 

Vidéo 

EDITION 5/04/2016  

LE MONDE PAPER + PUSH MOBILE,  SN  

+ INTERACTION WITH AUDIENCES 

5 

+ 
OTHER MEDIA’S CONTENT 

FRENCH AND INTERNATIONAL MEDIA 

+ 

MORE REVELATIONS 

SELF-PROMOTION  
DIFFERENT BRANDS GROUPE LE MONDE 

+ 

Live 

‘LA MATINALE DE FRANCE INTER’ 



Visits / day, brand Le Monde 
 

8th January 2015: 15,4 M visits | x4 vs av. / day 2015 

 

14th November 2015: 20,2 M visits  | x5 vs av. / day 2015 

H O T  N E W S :  J A N U A R Y  A N D  N O V E M B E R  2 0 1 5   

T E R R O R I S T  A T T A C K S  I N  P A R I S  

Audience peak bigger than the average of the French news brands 
 

January 2015 : +31% vs average 2015  

 +2% all news brands 
 

Novembre 2015 : +23% vs average 2015  

       +8% all news brands 

Source : AT Internet, Mediametrie//NetRatings 

JANUARY 2015,  
TERRORIST ATTACKS  CHARLIE HEBDO 

NOVEMBER 2015,  
TERRORIST ATTACKS IN PARIS 



 

NEW FRONTIERS 

 
MOVING PICTURES 
INTERNATIONAL 

NEW HEADQUARTERS 



M O V I N G  P I C T U R E S  



S N A P C H A T ,  A  V I S U A L  A D V E N T U R E  

A complete and instructive vision of the news. 
15-25 y.o. graphics and ergonomy codes. 
Le Monde spirit. 

Journalistic laboratory: 

 

Direct discusion about their needs with 15-25 y.o. 

- News summary| reporting | Décodeurs’ ‘cracking’ - 

IN SNAPCHAT STORIES 

A news « libre antenne » 



IN SNAPCHAT DISCOVER 

3 different editions: 
The daily: news recaps 

The weekend: specific theme 

The special: monothematic edition in case of hot news 

A news room 

S N A P C H A T ,  A  V I S U A L  A D V E N T U R E  

AD AD AD 



PANAFRICAN | UNIVERSAL | IN SITU | BUSINESS 

Source : AT Internet, moyenne S2 2015, Le Monde Afrique, tout device confondu (web fixe, Tablette Android & iOS, Appli Android et iOS | Débats du Monde Afrique : source éditeur 

3 MILLIONS VISITS 
7 MILLIONS PAGEVIEWS 

47% OF MOBILE VISITS 

VISITS BEYOND EUROPE: 
 58% OF VISITS FROM AFRICA 

ABIDJAN  

PARIS (Quai Branly) 

DAKAR 

Online media and live media  
francophone ecosystem 

I N T E R N A T I O N A L  

2ND EDITION  SINGAPOUR 2017 

6 awards categories 
URBAN INNOVATION | CIVIC PARTICIPATION  
HABITAT | MOBILITY | ENERGY | 1984 CITIES 

1 5  C O N F E R E N C E S  
CONVERSATIONS | PROJECTIONS | PANEL SESSIONS | MASTERCLASSES | PRESENTATIONS 

2  A F R I C A N  S T A R T - U P  P I T C H E S  

1 , 0 0 0  A T T E N D E E S  



N E W  H E A D Q U A R T E R S  

23,000 M2 

1,500 CO-WORKERS 

A COLLECTIVE ADVENTURE 

DESIGN BY SNØHETTA 
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